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"Creativity is just connecting things."



=) = 7 Javed Sheikh | Creative Consultant
% Q o | | ¢ Sydney, Australia

| am a Sydney-based storyteller and creative professional with expertise in mainstream advertising, branded content, and both long-form
and short-form content creation. Combining skills in copywriting, art direction, and brand design, | am passionate about crafting impactful
narratives that connect brands with their audiences.

Throughout my career, | have collaborated with leading global agencies including Ogilvy, McCann, Saatchi & Saatchi, Publicis Groupe,
Havas, Mullen Lowe, TBWA, Grey Worldwide, and VML, delivering campaigns for iconic brands such as Forbes, Hyundai, Marico, Skoda,
Oppo, Vivo, Renault, Vodatone, and Warner Bros. Discovery.

My experience spans diverse industries like lifestyle, retail, FMCG, automobiles, wellness, and technology, blending creativity with strategic
thinking. | also integrate innovative tools like Generative Al and Gamification to optimise workflows and explore new creative frontiers.

Notable achievements include Emission Impossible—a collaboration between Discovery and Hyundai Kona Electric, which earned a
Guinness World Record at Mount Everest Base Camp—and a health-focused film for ITC Savlon that won Silver at the London
International Awards (LIA) and four Effie Awards. Over the years, | have garnered more than 40 accolades for excellence in rebranding,
communication, and brand design identity, including Promax BDA, Kyoorius, Apollo Asia Image Awards, and Business Council India.

In addition to campaigns, | am deeply passionate about storytelling through short documentaries and creative projects that prioritise
human connection and explore meaningful themes. | look forward to bringing my expertise in advertising, content creation, and design to
a team that values innovation, collaboration, and purpose-driven storytelling.
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https://www.youtube.com/watch?v=YsB11EQwv5s
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Immersive Branded Content:
Crafting tailored narratives that build authentic connections.

Digital Transformation:
Leveraging Generative Al and gamification to enhance interactivity and
streamline content creation.

360° Campaign Strategy:
Developing end-to-end branding and identity solutions that
resonate across diverse demographics.

Audience Engagement:
Creating high-impact storytelling that maximises engagement and business growth.



Instagram sizzle
https://www.instagram.com/reel/Cq1437ro7NX/?
igshid=YmMyMTA2M2Y = YouTube channel

https://www.youtube.com/@jaaveds/videos

Insta handle
https://instagram.com/javedsheikh_director

Showreel sizzle

https://youtu.be/YsB11EQwv5s
Branded Content

https://www.youtube.com/playlist?
TVC / Digital Films list=PLIOphJORQaZ%97d7a_sG-2MiBlIO001V5i

https://www.youtube.com/playlist?list=PLIOphJORQaZ-
wuj1sXAnPTNLsm_cmfRZu

Automobile reel
https://www.instagram.com/tv/CYI8tHNKn3j/?igshid=YmMyMTA2M2Y =

Website
www.sheikhjaved.com



http://www.thenagicalport.com
https://www.youtube.com/@jaaveds/videos
https://youtu.be/YsB11EQwv5s
https://www.youtube.com/playlist?list=PLlOphJ0RQaZ97d7a_sG-9MiBlIOoo1V5i
https://www.youtube.com/playlist?list=PLlOphJ0RQaZ97d7a_sG-9MiBlIOoo1V5i
https://www.youtube.com/playlist?list=PLlOphJ0RQaZ-wuj1sXAnPTNLsm_cmfRZu
https://www.youtube.com/playlist?list=PLlOphJ0RQaZ-wuj1sXAnPTNLsm_cmfRZu
https://instagram.com/javedsheikh_director
https://www.instagram.com/tv/CYI8tHNKn3j/?igshid=YmMyMTA2M2Y=
https://www.instagram.com/reel/Cq1437ro7NX/?igshid=YmMyMTA2M2Y=
https://www.instagram.com/reel/Cq1437ro7NX/?igshid=YmMyMTA2M2Y=

Below is just a partial list of some of my other highlights:

LONDON INTERNATIONAL AWARDS (LIA): INDIAN BUSINESS COUNCIL
Silver for ITC Savlon, “Dharavi” Health and Wellness Film The National Marketing Excellence Awards
Hyundai Kona Electric
PROMAX BDA AWARDS:
Multiple Gold & Silver across New York, India, and Singapore EFFIE AWARDS.

Silver & Bronze for ITC Savlon, Health

ACHIEVEMENTS whiens

GUINNESS WORLD RECORD KYOORIUS AWARDS
for Emission Impossible, a collaboration with Discovery and Hyundai, achieving e IV T

the first-ever electric vehicle ascent to Mount Everest Basecamp with the
Hyundai KONA Electric.

APOLLO ASIA IMAGE AWARDS GOLD (SINGAPORE)
Times Of India (Zoom Television)

7 D
promaxbda BUSINESS
AWARDS COUNCIL




HYUNDAI KONA

FOOD FOOD
GOODRICKE TEA

RENAULT KIGER MAKAIBARI TEA

VODAFONE LIVING FOODZ
VIVO

BRANDED ON/[ENT

ITC SAVLON HANDWASH

OPPO RENO INCREDIBLE INDIA

BAJAJ DOMINAR ITC CLASSMATE BOOKS

ITC MANGALDEEP AGARBATTI



HYUNDAIKONA

EMISSIONI\POSSIBLE

https:/ /youtu.be / ADF5zx8 GUQA

https:/ / youtu.be /2Rmuj6haXsI



https://youtu.be/ADF5zx8GUQA
https://youtu.be/2Rmuj6haXsI
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https://youtu.be/KNVHjLaOr04

OPPORC-NO
F

"OPPO- Renes Proee

oatibe ABSY LIFEUNSCENE



https://youtu.be/ABSv_H9K95o
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All the stuntsare either performed by trained professionals or
under their supervision _End guidance, Please do not try to imitate.
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https:/ /youtu.be / FEhw{45NBIS8 FEELIN~[/VC



https://youtu.be/FEhwf45NBI8



https://www.youtube.com/watch?v=grlmClvA0YA
https://www.youtube.com/watch?v=hRh626MbQXg
https://www.youtube.com/watch?v=Eouxo6cnG4g

FORBES

YELLOW Al
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P
SAtas HYUNDAI
SKODA BRC RMKYV SAREES
IKEA RENALT FEVIKWIK
VODAFONE
TVCD G/TALFILMS -
7 ELEVEN
ITC POKER MASTERCLASS
DONINDR VIVEL SAVLON
BAJA]J] ALIANZ IDFC
ALCIS
PIRAMAL
IMARA

https:/ /www.youtube.com / playlist?list=PLIOph]ORQaZ-wujlsXAnPTNLsm_ cmfRZu



https://www.youtube.com/playlist?list=PLlOphJ0RQaZ-wuj1sXAnPTNLsm_cmfRZu
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https: outu.be /g7NeQEUFhv



https://youtu.be/q7Ne0EUFhvg
https://youtu.be/ROlAprU_mKI
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IMARAFILM

IMARA IMARA

IMARA

IMARA 4 IMARA
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Eume Zee Entertainment television

Finance Peers e el
Alcis Sportswear

Goodricke Tea

Piramal Reality

Poker Masterclass =
e Zee Cafe HD
| Outsiders Films e Living Foodz NEWS CORPS INDIA
Marico Taapsi Pannu « BBC Brand
Reliance Big Broadcasting  Saffola Rebranding

e Big Magic
INCREDIBLE INDIA

BRANDING:IDENTITY

MOKSHA WINES

Times Of India
The Walt Disney Company e 7Zoom Television

Sony Pictures * Utv Stars « Ananda Wellness Channel
e Sony Max e Utv Bindass
* Sony Entertainment : * World Movies

Star India | TAJ GROUP OF HOTELS

» Star Pravah e g tian

Astro Malysia
e ChannelV

e Food Food television channel

PLAYLIST
https:/ /youtu.be /ohnnBduNCyc?si=yxd4nSdW3-80UZnp
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https:/ / youtu.be /ohnnBduNCyc?si=yxd4nSdW3-80UZnp


https://www.youtube.com/watch?v=ohnnBduNCyc

FOODFOOD

https:/ /voutu.be / mLIVKU6NSKU https:/ /youtu.be /2uBZ186Rwtw



https://youtu.be/2uBZ186Rwtw
https://youtu.be/mLIVKU6NSkU

LIVINGFOODZ

https:/ /youtu.be/BilpYrxeAdlI


https://youtu.be/BilpYrxeAdI

FOODFOOD



https://youtu.be/u-FHoe6WYfA
https://youtu.be/dJMaKxmaQGs
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No trick.
Only Treat...
with Oodles!

7 HRPPY N

WALLOWEEN

“What is yours, is mine....
What is mine, is also mine!” &

B POSTS %) REELS

Spof the ©dd Bowl Oul

Clue in Caplion

Me, when
my favourite snack
is being cooked

Check Caption for defails

2 TAGGED

- Shara bul no foo much!
« Pair it with your favourile

DO’s and DON'T's

of SNACKING with
Oodles!

Toppings and web series!

+ Make 2 loud skirping sound

white anjoying ill

- Look for Maida...
coz there’s none!

- Leave it unattended
if you have siblings

« Look af the clock
oz you can have it
anylime

DAYS

To Win

37500/~

Check story for defails
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CELEBRATING STRENGTH,
— GOODNESS & POWER

#HappyDurgaPuja

o

@ HAPPY HALLOWEENQ

#FuelForTheRealFit

FOR A NUTRITIOUS
BEGINNING TO
KEEP YOU GOING

#KarvaChauth

&
A3
QUAKER

1in 3 urban Indians
feel older than they are

BEGIN THE
FESTIVAL OF LIGHTS

WITH GOODNESS

HAPPY DIWALI

e

REAL FIT FUEL FOR THE

REAL FIT TRAVELLER
VWORLDTOURISMDAY
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KEEP YOUR
HEART HEALTHY

Eat fresh

fruits
o

Manage
Stress

7

6 0
Exercise Ke%e,c;:uhred
Regularly blood pressure
|sarotate|
I ee
» LOWER YOUR RISK OF
HEART DISEASE

* IMPROVE YOUR DIGESTION
* AM A NATURAL HEALER

* AM AN ORANGISH ROOT OR
YELLOW POWDER

WHO AM I?

Saffoialife

ADD BEANS TO
YOUR SALSA!

FOODS THAT TAKE
YOU TOWARDS

GOOD HEART 4
HEALTH. [

Safjolalife |

SELECT THE SQUARES
WITH HEART HEALTHY FOOD?

HEALTHY WEEKEND
CHECKLIST

] cootr
\7 Gt ot a1 7 Fours of stewp

o [
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'Saffolalife |

AN ADULT HEART IS
ABOUT THE SIZE OF
2 HANDS CLASPED
TOGETHER.

A CHILD'S HEART
IS ABOUT
THE SIZE OF A FIST.

#DilKaData

Saffolalife

WHICH ONE OF
THESE IS YOUR FAVOURITE
HEART-HEALTHY BREAKFAST?

at
o Oatmeg,
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%%,

Safrolalifwe; '

GOT TRAFFIC ANXIETY?
TRY THIS!
DEEP BREATHING

READ THE CAPTION

Gafﬁa‘

mayonise

fo all your dishes o

. Chyuwuniru sh q
»

W Saffola
IMMUNIVEDA

¥ Cryowonprosh
AYURVEDA

IN A BOTTLE!

Make your Diwali exfra creamy &fasty
with Saffola Mayonnaise o
‘Sz?:? : Happy Diwaﬂ zl";_



MARICOSAFFOLA - AFTER
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¥ Saffola
MMUNIVED

S
THIS BIHU

CLICK A SELFIE WITH OUR STALL AND GET

10% OFF

ON SAFFOLA PRODUCTS

#BIHUWITHSAFFOLA

Celebrate your Nabo Barsho with
Saffola Soya Bhurji

WAL
A\

CELEBRATE

WITH THESE DELICIOUS
" | SAFFOLA CREATIONS.

HBIHUWITHSAFFOLA
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195 , AKA PALAK KA KAPA Saiols
L ©

(OUR FAVORIT

SAFFOLA SNACKS!

Palak ka kapa is an easy and
nutritious Palak aka Spinach gravy

( from Uttarakhand, India. PERFE“T
PARTNER

FOR PARTIES! [
N Fm

SMALL CHANGES,
BIG IMPACT

#WORLDHEALTHDAY

PEDAL YOUR WAY TO FUN RIDE!

#FUNWITHOODLES <

WAKE UP WITH
YOU
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MATCH MADE IN THE KITCHEN! (L& & W
#SAFFOLAPERFECTMATCH -
-

YouuMMMMy!

YOU'D WANT T0 MAKE THE MOST OF IT.

WEDIONTKNOW
TWAS POSSIBLEEITHER

L —

INDULGE IN
RICH TASTE OF
SAFFOLA
ORGANIC

WILD FOREST
HONEY .. ~

DHLY JARGERY | WO REFINED SUGAR



LOGODESIGN

2./9.

ERITIAY
GHOST IN THE SHELL

can be adjusted to fit
the week should match the AM / PM of

DENSE REGULAR
Is the channel's primary typeface. It's clean
modern lines are bold and impactful. it’s very

legible and specially suited for on air display copy,
DENSE REGULAR tune in information and off air and digital executions

AVENIR NEXT PRO ULTRA LIGHT
Is the channel’s secondary typeface, It's a
clean, modern sans-serif typeface that should
be used for promo supers in conjunction with
s . EAP FORTH.»
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¢ >
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X

DENSE REGULAR

AVENIR NEXT PRO BOLD
Is the channel's secondary typeface. It's a
s 8 M D KEY J U M PED UVER -|-H E ELEPHANT clean, modern sans-serif typeface that should
be used for promo supers in conjunction with

AVENIR NEXT PRO BOLD

the ultra light version.

THERE ARE THOSE WHO FEEL A DECEPTIVE DUO
IRUST INTO THE WORLD OF NEW JERSEY POWER PLAYERS

THERE ARE THOSEWHO FEEL LIFE AS




LOGODESIGN

Outsiders utsiders

FILMS




LAYOUTDESIGN

FROM THE EPIC

S-S ISELLING

NOVELS




SOCIALMEDIA BROADCASTMEDIA

INTRODUCTION FULL FRAME EXAMPLES FULL FRAME BREAKDOWN
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SMOKEY JUMPED OVER THE ELEPHANT 2NDLINE 6THWORD




COMMUNICATIONDESIGN

Eflix-HD
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FORBES

‘ There is an opportunity ‘ During his 26-year
career with the Tata

‘ The ed-tech

industry is to work on a strong

undergoing Indian brand which is group, he has held
massive shifts, and facing formidable various
students today global competition. responsibilities
want to learn | see the industry [media] across the chemical,
through engaging at an inflexion point automotive and
and interactive where | think it will take hospitality sectors of

off with digitisation. , the group. ,

methods. ,

RAJESH JEJURIKAR R. MUKUNDAN
Managing Director and CEO,
Tata Chemicals.

BYJU RAVEENDRAN
Founder of Byju’s President of Mahindra Two Wheelers

INDIA
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IN PARTNERSHIP WITH

2 Google Cloud . .
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ON XX AND XX/XX/XXXX
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Forbes

ININIAN/A T
INNOVA

DIALOG

POWERED B
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YOUR ENTERPRISE CLOUD

Forbes India, presents 'Innovation
Dialogues’ to help us understand
the challenges and opportunities
the new digital technology

brings to expand different business
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HONOURING THE ICONIC
TORCHBEARERS OF
TOMORROW.

PRESENTED 8Y HOSPITALITY PARTNER DECOR PARTNER
$ 1
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Forbés
TYCOONS

o/ TOMORROW

facebook

SPEARHEADING
INDIA'S GROWTH

Peak into the min
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a more efficient econormn
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CLUB

IN PARTNERSHIP WITH

Y Google Cloud

For more details log on to
forbesindia.com/one-ceo-club
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ACCELERATING
INDIA’S
GROWTH STORY

The change r

the thought leaders come togethe
design the India of tomorrow

Forbés

ONE
CEO
CLUB

N PARTNERSHIP WITH

Y Google Cloud

For more details log on to
forbesindia.com/one-ceo-club

Honouring the torchbearers
firing up the future

INDIA

Forbeés
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Live on cnec
facebook.com/Forbesindia

25th September, 7pm onwards
For more details log onto — forbesindia.com
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CHEERS

www.sheikhjaved.com



http://www.sheikhjaved.com

